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"Everyone gives business schools a bad rap, and everyone  gives for-profit companies a bad rap," but both have great potential to be vehicles for the public good.”
  Stanford's Institute of Design is a place where faculty and students from the university's engineering, medicine, business, humanities and education sectors come together to learn design thinking and work together to solve big problems
First Social Entrepreneurship Summit of the Catherine B. Reynolds Foundation in Washington, D.C. The summit examined the intersection of policymaking and social entrepreneurship with 30 of the country's leaders in government, business, and medical research
Pepperdine University Graduate School of Education and Psychology (GSEP)
has established a new degree which will empower students to effect
change at the local and global levels. 
"Just as the best ideas don't come from Washington alone, we believe Washington shouldn't be alone in funding them either," said First Lady Michelle Obama,
He will be missed in our community.

	


Published: April 29, 2010 
Fostering Change Through Social Entrepreneurship

On April 29-May 2, approximately 63 Fulbright students representing more than 47 countries convened in Washington, D.C. at a Fulbright Enrichment Seminar hosted by the U.S. Department of State to explore social entrepreneurship as a model to address shared challenges in the areas of environmental sustainability, public health, education and economic and social equity. 

Seminar participants, studying at institutions throughout the United States, contributed their global perspectives as academically gifted and socially engaged individuals to a variety of activities designed to stimulate discussion on social entrepreneurship. Fulbrighters heard from leading social entrepreneurs, including keynote speaker Diana Wells, President of Ashoka, as well as 

U.S. Government officials, private and non-profit sector leaders, and members of the academic community about best strategies to apply entrepreneurial principles and business models to solve social problems. Through community outreach programs and student-led activities, they discovered how social entrepreneurs impact communities in the U.S. and specifically in the Washington, D.C. area. Finally, they worked with their peers to explore how social entrepreneurship principles, structures and resources can be applied in their home countries.

The four-day seminar was held at the Hyatt Regency Washington - Capitol Hill, at 400 New Jersey Avenue, NW. The Fulbright students met with Washington area social entrepreneurship experts who took part in an interactive panel discussion, ""Social Entrepreneurship: From Vision to Action"" on Friday, April 30, from 9:00 a.m. to 11:00 a.m Interviews with D.C. area Fulbright foreign students can be arranged upon request.The Fulbright Program is the flagship international educational exchange program sponsored by the U.S. Government. For more information please visit http://fulbright.state.gov/.

*Press Contacts:*

Deborah Gardner,
Halstead Communications (212) 734-2190
Laura Tischler,
Bureau of Educational and Cultural Affairs 202-632-6454

Source: U.S. Department of State Copyright © 2004-2010 NewsBlaze LLC
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Good goes viral: Stanford class focuses on social media for public good

By Mike Swift  mswift@mercurynews.com
Posted: 04/28/2010 05:55:28 PM PDT Updated: 04/29/2010 08:49:31 AM PDT

Through an experimental class at Stanford's Graduate School of Business that tries to use social media for the public good, a trio of students posted a video to YouTube this spring promoting an organization that hopes to save the lives of millions of prematurely born babies in India and other developing nations by creating an innovative low-cost baby incubator.

A version of the students' video on behalf of the nonprofit organization Embrace will soon be appearing on digital billboards across India, after it was noticed on YouTube by the CEO of India's first interactive digital billboard company.

That instant digital connection from Palo Alto to Mumbai — unthinkable before the era of YouTube, Facebook and Twitter — is the focus of "The Power of Social Technology," a new class that Stanford business professor Jennifer Aaker was inspired to teach after watching one of her students launch an effort on the Internet to find South Asian bone marrow donors for two friends who were critically ill with leukemia.

Enlisting an all-star cast to help teach the course, ranging from entertainer and Twitter apostle MC Hammer to executives with Pixar and the international micro loans organization Kiva, Aaker is trying to make the point that a company can earn a profit and help social change, and that platforms like Facebook, Twitter and YouTube can be powerful tools for that change.

"Everyone gives business schools a bad rap, and everyone  gives for-profit companies a bad rap," but both have great potential to be vehicles for the public good, Aaker said. 

Before business school, the trio of MBA students who produced the video — Karla Gallardo, Lavanya Ashok and Aastha Gupta — worked in the world of high finance in London and New York. They said creating the Embrace video was a highlight of their two years in business school. Gallardo is now working on founding a social media company of her own called TinyFeet, a kind of online baby scrapbook that new parents could share with their families, and that she hopes could become the basis for more social entrepreneurship.

For Ashok, who worked as an investment banker with Goldman Sachs before business school, the video was a revelation about the power of a community to galvanize change. "In business school, most of our classes are centered around thinking," said the 27-year-old Ashok. "This gave me a deep sense of fulfillment."

Making the video, which can be viewed at http://cli.gs/embrace, also changed her view of platforms like Facebook. "I definitely did not view it as a tool to create micro mass mobilization the way I do now," she said.

"Close your eyes. Open your hands. Imagine what you could place in your hands," their video begins. "What about ... a life?" it asks, before opening on an image of an impossibly tiny infant cupped in a pair of adult hands.

Embrace, the organization the students were trying to help with their video, also has its roots in Stanford. It began in 2007, when a group of graduate students at Stanford's Institute of Design tried to tackle the challenge of helping the 20 million low-birth-weight or premature babies born each year, many in the developing world, by creating an incubator that would cost 1 percent of a $20,000 hospital incubator.

The design institute is a place where faculty and students from the university's engineering, medicine, business, humanities and education sectors come together to learn design thinking and work together to solve big problems.

In 2007, a group of graduate students including business student Jane Chen, computer scientist Linus Liang, electrical engineer Rahul Panicker and aerospace engineer Naganand Murty began working on the incubator problem and came up with a concept that costs about $25 and looks something like a high-tech sleeping bag.

What they discovered in fact-finding trips to Asia was that their incubators needed to go to the baby rather than the other way around, and therefore they had to be portable as well as cheap, because the remoteness of many rural villages prevents mothers from traveling to a hospital to give birth. The baby-warmer uses a waxlike substance that changes phases between solid and liquid, releasing heat if the baby gets too cold, and absorbing heat if the baby overheats. 

Embrace believes its incubator can save the lives of 100,000 children a year and prevent hundreds of thousands of others from developing chronic conditions such as diabetes after becoming hypothermic after birth. The organization is trying to raise $3 million to complete trials and begin manufacturing and distributing the baby-warmer to hospitals, government agencies and nonprofit groups in India.

For Embrace, whose founders have all moved to India to work on the project, the Stanford video is a welcome boost.

"As many videos as we can create, as many networks as we can tap into, that will only be helpful," said Christina Chao, who heads U.S. fundraising for Embrace.

The video produced by the Stanford business students had an almost immediate impact on both sides of the Pacific. In its first 10 days online in March, the video raised more than $4,000 in donations, inspired the president of the Rotary Club of Bangalore to adopt Embrace as his fundraising project for the year, and caught the attention of Gaurang Shah, CEO and founder of Digital Signage Networks of India, who plans to show a version on his billboards.

Ultimately, Embrace says, the incubator will cause declining birth rates in developing countries, as parents decide to have fewer children because fewer die soon after birth.

"Within 20 to 30 years," Chao said, "we figure it will change the mentality of families in India."

Contact Mike Swift at 408-271-3648. 
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HGSE Students Participate in Social Entrepreneurship Summit

April 28, 2010 1:53 PM | 


Recently, several Harvard University Reynolds Foundation Fellows -- including HGSE students Nathaniel Dunigan, Amanda Epstein, Joel Adriance, and Brigham Hall -- participated in the first Social Entrepreneurship Summit of the Catherine B. Reynolds Foundation in Washington, D.C. The summit examined the intersection of policymaking and social entrepreneurship with 30 of the country's leaders in government, business, and medical research. 

Over two days, students had opportunities to meet with many high-profile members of Congress including Speaker Nancy Pelosi; Supreme Court Justices Anthony Kennedy, Ruth Bader Ginsberg, and Sonia Sotomayor; and members of the Obama Administration.

"It was truly extraordinary to have a chance to sit and talk with the Justices at this particular time in history," Dunigan said. "Then to have dinner at the Capitol with Speaker Pelosi and other members of Congress on the very day that the final health care reform was passed was something beyond words. The perspective it gave each of us at this important times in our careers and lives was invaluable."

The Reynolds Foundation Fellowships in Social Entrepreneurship prepare individuals for national leadership positions that bring real-world insights in management and entrepreneurship to bear on social problems. 

PEPPERDINE UNIVERSITY

Graduate School of Education and Psychology (GSEP)
Pepperdine University launches Master Of Arts In Social Entrepreneurship And Change

In light of the major social and economic issues around the world, the
Pepperdine University Graduate School of Education and Psychology (GSEP)
has established a new degree which will empower students to effect
change at the local and global levels. With a course curriculum that
builds business, management, and leadership proficiency, the 40-unit
master of arts in social entrepreneurship and change will encourage
students to explore the root causes of pressing social problems
affecting individuals, communities, and nations, and develop models for
sustainable solutions.

This program is applicable for students interested in starting a social
enterprise and/or working in advocacy, philanthropy, corporate social
support or nonprofit management, and who will benefit from Pepperdine's
distinguished faculty and legacy of service. The technology-blended
format, with 40 percent online coursework and 60 percent face-to-face
sessions, is structured for the working professional. Program
scholarships, financial assistance, grants, and loans are available to
help finance program fees.

In less than two years (or 5 terms, even while working full-time),
students will be able to:

* Examine the underlying causes of social challenges such as
hunger, poverty, and homelessness.
* Create and articulate a vision for change.
* Work alongside successful social entrepreneurs to learn
creative approaches to problem-solving.
* Gain practical, real-world preparation through a hands-on
global change experience.
* Conduct market research and design innovative and effective
marketing campaigns.
* Employ sound management practices at tactical and strategic
levels.
* Facilitate relationships between stakeholder groups.
* Evaluate programs to measure effectiveness in comparison to
objectives.

For more information,
http://gsep.pepperdine.edu/masters-social-entrepreneurship-and-change/ 

About the Pepperdine University Graduate School of Education and
Psychology (GSEP)

GSEP is an innovative learning community where faculty, staff, and
students of diverse cultures and perspectives work collaboratively to
foster academic excellence, social purpose, and personal fulfillment.
Through its integrative course work of theory and application, GSEP
prepares students to serve the needs of others through skilled
leadership. 
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Nearly $50-Million From Foundations Added to White House Social Innovation Fund

By Suzanne Perry

The White House put the Social Innovation Fund on center stage Thursday, sponsoring an event to announce that grant makers have pledged almost $50-million to support the new federal grants program for promising nonprofit groups.
"Just as the best ideas don't come from Washington alone, we believe Washington shouldn't be alone in funding them either," said First Lady Michelle Obama, who made the announcement at a White House gathering attended by a variety of philanthropic and nonprofit leaders.
Five grant makers -- the Eli and Edythe Broad Foundation, John and Ann Doerr's family foundation, the Omidyar Network, the Open Society Institute's Special Fund for Poverty Alleviation, and the Skoll Foundation -- have pledged a total of $45-million over two years.
That money will be available to provide matching funds for recipients of social-innovation grants or for other activities that support the program's goals of pumping private and government money into projects that are effectively tackling pressing social problems.
In addition, a coalition or more than 20 foundations and venture-philanthropy groups have agreed to spend almost $5-million over three years to broaden the impact of the Social Innovation Fund, for example by helping organizations that receive federal funds share the lessons they have learned. (See The Chronicle's previous report on the coalition.)
'Community-Based Solutions'
The Council on Foundations also released a letter, timed for the event, signed by 140 community foundations that endorsed the Social Innovation Fund "as a tool to find and invest in more community-based solutions."

Community foundations -- along with United Ways, private foundations, and venture-philanthropy groups -- are among the organizations that have applied for money from the $50 million fund.
The Corporation for National and Community Service, which operates the program, plans to award grants in July to "intermediary" grant makers, which will in turn award money to nonprofit groups with proven results in the areas of economic opportunity, youth development, and healthy habits. Both the grant makers and the nonprofit groups must provide matching funds.

Paul L. Carttar, director of the Social Innovation Fund, said in an interview that the new financial commitments are an encouraging sign that the federal program is meeting one of its key goals.
"The [fund] is not about doing it by itself," he said. "It's about being the catalyst for the collaboration of a lot of different parties at a lot of different levels who want the same ambition of improving American communities -- and have different capabilities, assets, or resources to bring to bear."
New Models

Ms. Obama praised three nonprofit groups during her presentation -- the Building Educated Leaders for Life, in Boston; the Family Independence Initiative, an antipoverty group in San Francisco; and J.U.I.C.E., a group that promotes health education and exercise in urban St. Louis.

The first lady said the Social Innovation Fund could create a "powerful new model" for overcoming the country's social problems, and she hopes it will outlast the Obama administration. She also encouraged other philanthropists to step forward. "We want to grow this thing," she said, "so talk to your friends. We need to get this done."
A fact sheet about the philanthropic commitments is available on the national-service agency's Web site.
Published in The Washington Post on April 14, 2010 

SCHULTE -WILLIAM D. SCHULTE, JR. William Daniel Schulte, Jr., age 55, passed away on Saturday, April 10, 2010. William was a graduate of Louisiana State University and George Washington University. He was a professor of business for three decades at LSU, George Washington University, George Mason University, St John''s University and for his last 7 years at Shenandoah University. He was also a member of the Masonic Lodge in The District of Columbia. Survivors include his mother, Sandra also his loving wife Nancy Schulte, son, Daniel "Doc" Schulte. Other survivors include three siblings, Sharon Schulte George husband, Bobby of New Orleans, LA; Robert Schulte of New Orleans, LA; Susan Schulte Yohana husband, Jay of San Francisco, CA. Memorial service will be held on Monday, April 19, 2010 at 12 p.m. at Shenandoah University at Stimpson Auditorium, Halpin Harrison Hall, 1460 University Drive, Winchester, VA 22601. In lieu of flowers, contributions may be made to a College Scholarship for Daniel "Doc" Schulte at BB&T Bank, 1500 Heathcote Blvd., Haymarket, VA 20169. Online condolences may be made to William''s family at www.foundandsons.com .
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